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@? ALL ABOUT MILLENNIALS
THE RUN DOWN

The RUN DOWN on

MILLENNIALS

3 60/ HOW MANY ARE THERE?
O

| OF MILLENNIAL |

N\

— WOMEN HAVE CHILDREN :—
I I

77

MILLION
AGED 18-36

21% are

married Q .

compared to 42% Median Income:

:amg%r;:rs at the L\ $25k

(aged 18-27)
Millennials Median Income:
makeup | $48k
20% of same-sex (aged 28-36)

couples

Source: 2014 Nielsen Millennial Report
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ALL ABOUT MILLENNIALS
MISCONCEPTION VS REALITY

Misconception VS.

REALITY

REALITY:

MISCONCEPTION:

E&e e all Millennials make up 23%
of millionaire households!

oncertion. Millennials take great pride
They are ail . in self expression and
self-absorbed individuality but connect
Tty with causes, people and
*"* companies they respect!

REALITY:

OF MONEY SPENT IS ON DEALS
AND DISCOUNTS OF TOTAL
SHOPPING DOLLARS
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2014 ALL ABOUT MILLENNIALS
WHY YOU SHOULD CARE

IN THE NEXT 5 YEARS...

New Millennial Households:
8.3 MILLION

Households Headed by

Millennials spend
$1.6 TRILLION
on home purchases

Millennials (millions):

0,
TOP_ " REASONS MILLENNIALS
PLAN TO MOVE:

Source: 2013 Demand Institute Housing & Community Survey
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HOW DO WE SELL THEM NEW HOMES?

HOW DO WE SELL NEW HOMES
TO THIS MARKET?

Modern Floor

Rentto Own —  Down Payment . " Plans
P .. Assistance Yy

"~ (engage ¢

Risk Sharing - " Expensive Homes

Create Social [ .
Communities

(Hipsturbia) ... ---.-""”/i’rovi deBuy . .

. BackandLoss .. Homes
L SOC|a| Medla Of JOb :
i  Outreach Insurance
fanrt i Sustainability i
Smaller Single . e 4 -'
Gl My .
Housing Provi e Turn ................. :
' ‘ Buﬂd in Areas The

. Key Ownership . Want to Work

_______ ExperleﬂCe and Play

Environmentally Personalization """ Mobile and

Friendly (43% don't want Interactive
~ cookie cutter Tools

P home)

..............

; < 5 Year Door
e to Door
Tech Home MY Maintenance
Low Costof Features . - Free Living
Ownership (Automation)

.............
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