
2014 

ALL ABOUT
MILLENNIALS



HOW MANY ARE THERE?

23%

The RUN DOWN on 
MILLENNIALS

     

WOMEN HAVE CHILDREN

36%
OF MILLENNIAL

AVERAGE
STUDENT
DEBT: $33,000$33,000

Y I K E S !

HOLD A BACHELOR’S 
DEGREE OR HIGHER 39%

ARE STILL 
IN SCHOOL

21% are
married Median Income:

$25k

Median Income:
$48k

Millennials
make up

20% of same-sex
couples

compared to 42%
of boomers at the
same age

(aged 18-27)

(aged 28-36)

MILLENNIALS  24
%

NON-M

ILL
EN

IA
LS

 7
6%

77
M I L L I O N
AGED 18-36

Source: 2014 Nielsen Millennial Report

2014 ALL ABOUT MILLENNIALS

Produced by BDX; analysis and data compiled by Hanley Wood from Metrostudy, Nielsen, U.S. Census Bureau, and NAHB.
© 2014 Builders Digital Experience, Inc. All rights reserved.

theBDX.com 11900 Ranch Road 620 N, Austin TX 78750-1345
PAGE 1

THE RUN DOWN



31%

M I S C O N C E P T I O N :

M I S C O N C E P T I O N :

M I S C O N C E P T I O N :

Millennials are 
OVERLY optimistic!

They are all
BROKE

M I S C O N C E P T I O N :

They are all 
frivolous              
spenders

Believe they will 
start their own 

business

60%

Millennials have
become disenfranchised 
by their challenges

REALITY:

They are all 
self-absorbed 

Misconception VS.
REALITY

     

REALITY:
Millennials make up 23% 
of millionaire households!

REALITY:

Millennials take great pride
in self expression and

individuality but connect
with causes, people and
companies they respect!

REALITY:

Millennials are bigger
deal/discount shoppers

than any other generation, but brands, 
cause and reputation matter!

 OF MONEY SPENT IS ON DEALS 
AND DISCOUNTS OF TOTAL 

SHOPPING DOLLARS
Source: 2014 Nielsen Millennial Report

MISCONCEPTION VS REALIT Y
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New Millennial Households:

8.3 MILLION

ON RENT

MILLENNIALSSPEND$600 BILLION 

Households Headed by 
Millennials (millions):

IN THE NEXT 5 YEARS...

21.6

13.3

20182013

Millennials spend
$1.6 TRILLION

on home purchases

REASONS MILLENNIALS
PLAN TO MOVE:TOP4

1
2

4
3

For a better home/apartment 71%

To establish own household 50%

For more privacy or space 59%

To own, not rent 48%

Source: 2013 Demand Institute Housing & Community Survey

79
NATIONALLY

%

74
NATIONALLY

%

Expect their financial 
situation to change

Plan to move in the
next five years

WHY YOU SHOULD CARE
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HOW DO WE SELL NEW HOMES
TO THIS MARKET?

Provide Turn
Key Ownership

Experience

Down Payment
Assistance
(engage
parents)

Build in Areas They
Want to Work

and PlayEE

Personalization
(43% don’t want

cookie cutter
home)

Smaller Less
Expensive Homes

5 Year Door
to Door
Warranty

Smaller Single
Occupant
Housing

Low Cost of
Ownership

Rent to Own

Risk Sharing

Provide Buy 
Back and Loss

of Job 
Insurance

 
Create Social
Communities
(Hipsturbia) “Double up

Homes”

Tech Home
Features

(Automation)

Sustainability

Maintenance
Free Living

Environmentally
Friendly

Mobile and
Interactive

Tools

Modern Floor
Plans

Social Media
Outreach

HOW DO WE SELL THEM NEW HOMES?
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